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Daten verstehen



Daten verstehen
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Daten verstehen @

Einfach BigQuery Export aktivieren...

Event data

Data streams and events

Configure which data streams and events to export. All event volumes are estimated. Daily limit enforcement will be based on actual export. Learn
more

TOTAL ESTIMATED DAILY EVENT VOLUME TO BE EXPORTED

O million daily events @ 5 of 5 streams selected No events excluded
Configure data streams and events

Include advertising identifiers for mobile ¢ -

User data
Ky Export type
Daily All users with activity for the current day, based on a change in one of the user’s attributes, will be exported. User data export will be paused if the event data export exceeds the
A full export of data that takes place once a day limit. Learn more about BigQuery user data export
T’reerzr:il(:at;gch updates of full dataset, finishing ? Exporttype
D Streaming (best-effort) Daily

. A full export of data that takes place once a day
Continuous export, within seconds of event arriv



Daten verstehen

und Daten visualisieren?!

Table Configuration

pseudonymous_users_YYYYMMDD
events_YYYYMMDD
events_intraday_YYYYMMDD _s @® Events

Firebase Template Level



Daten verstehen

Wie lassen sich Daten sinnvoll nutzen?
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Der GA4 Export



GA4 Export

GA4 & Looker Studio Herausforderung

GA4 & GA4 Export Looker Studio

e \Verzogerungen beim “normalen” Export e Sampling

e Hohe Kosten, wenn jeder seine eigene Query e Kardinalitat
schreibt e APl Quota Limits

Keine einheitliche Definition von Metriken

Keine eigenen Session-Dimensionen
Unterschiede zwischen Auto und eigenen Events
Google Ads, CM360 & DV360
“collected_traffic_source” werden als “organic”
angezeigt

e Timestamps nicht immer “korrekt”

e Session & User IDs miissen selbst summiert
werden



GA4 Export

GA4 & Looker Studio Herausforderung

GA4 & GA4 Export Looker Studio
Verzégerungen beim “normalen” Export e Sampling
Hohe Kosten, wenn jeder seine eigene Querv e Kardinalitat

schreibt \ imits

Keine einheitliche De

Keine eigenen Sessio Ungiiltige Konfiguration

U nterschiede ZWiSCh‘ Ungultige Kombination von Messwerten und Dimensionen
Details ansehen

Google Ads, CM360 «

“collected_traffic_source weraen ais organic

angezeigt

Timestamps nicht immer “korrekt”

Session & User IDs muissen selbst summiert

werden



GA4 Export

Losung: Eigene Tabellen [ ga4_pipelines_outputs 202614461
fﬁ r besti m mte Use B8 demo_daily_sessions_report
C ases Bl demo_diagnostics

B8 ga4_daily_sessions_report

e  Marketing Bl ga4_diagnostics
e Page Reports
B8 a4 _ecommerce_report
e Ecommerce am = =
* etc B8 gad_events

B8 a4_pages_report
B8 a4_sessions

B8 ga4_transactions

®©



GA4 Export @

Eigene Tabellen fiir e

O Field name Type Mode
b t M t U C O  session_date DATE NULLABLE
es I m m e S e a S es O is_final BOOLEAN NULLABLE
O session_type STRING NULLABLE
PS Marketing EI is_direct_session BOOLEAN NULLABLE
Pa e Re orts O device_category STRING NULLABLE
¢ & P O country STRING NULLABLE
® Ecommerce O platform STRING NULLABLE
b etc. O page_path STRING NULLABLE
O item_id STRING NULLABLE
O item_name STRING NULLABLE
O item_brand STRING NULLABLE
O last_click_google_ads_campaign STRING NULLABLE
D last_click_campaign_name STRING NULLABLE
O last_click_source STRING NULLABLE
O last_click_medium STRING NULLABLE
O last_click_term STRING NULLABLE
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Google’s Pipeline

(ex. Dataform)



GA4 Pipelines

Wie hilft Pipelines dabei?

Abhangigkeiten zwischen einzelnen
Bestandteilen

Inkrementelle Updates

Queries kdnnen von Triggern gesteuert werden
Javascript Funktionen

Datenqualitat (Assertions)
Dokumentierbarkeit tiber Gits

Open Source Packages verfligbar

Einheitliches Datenmodell

Commit 8 changes

Q Type to search

b *definitions

b includes
.gitignore
LICENSE.txt

package-lock.json @
package.json

README.md



Google’s Pipelines

& dev Code Compiled graph Executions Start execution ¥ & Compiled ® Learn
= Filter Enter name or property value Q Q 9Q <l

o [ 9. dngnostics
Table: e-dialog-wa-playground...

., Em@ ga4.daily_sessions_report
@D incremental Table: e-dialog-w.

int_ga4_transactions
Incremental Table: edialog-#

—— | gad_transactions

Table: e dialog-wa-playground /

report
Incremental Table: e-dialogw.

ga4_pages_report
Incremental Table: e-dialog-w.

se: . oS/ assertions_event_id_unig...
o . X
17 e E Table: e-dialog-wa-playground...
/i /

gad_sessions
Incremental Table: e-dialogw...

ns_tables_timeli...

int_ga4_sessions assertior
Table: e-dialog-warplayground

source_categories Incremental Table: e-dialog-w.. -

Table: e dialog-wa-playground.

B events_*

Declaration: e dialog-wa-playg.
assertions_user_pseudo...
Table: e-dialog-wa-playground.

assertions_session_dura...
Table: e-dialog-waplayground.

(<> I n_log

Operations: e-dialog-wa-playg.
assertions_session_id_u...
Table: e-dialog-wa-playground...

el

Ny g ossertons.sessions.vali.
Table: e-dialog-wa-playground.

\

B o AL assertions._transaction_i...
e X

= Table: e-dialog-wa-playground.
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Google’s Pipelines

Go:;gle Cloud o* Digital Analytics Playground ] [ Search (/) for resources, docs, products, and more ‘ Q Search ] * Q Q @ : ‘
dev Code Compiled graph Executions Start execution ¥ & Compiled @ Learn
Files i <l < se..qlx v X *=ga4_dai.qglx v~ X *=ga4d_dia..qlx ~ X =gad_ec..qlx v X > Metadata @ Compiled queries D]
Commit 8 changes § definitions/custom/ga4_ecommerce_report.sqlx O Run~ #-Format @ B ga4 ecommerce.renort
4 1 ponfig { Il
2 type: "incremental", Full name e-dialog-wa-
Q Type to search @ 8 description: "Output sessions table with last non direct logic added", playground.ga4_pipelines_outpu
4 schema: dataform.projectConfig.vars.OUTPUTS_DATASET, tlﬁﬁw.gatecommerc
» [ 02_intermediate : E:Z:;S?azorm.pro;ectConflg.vars.GA4_DATASET, sessions", "outputs”], e_report
w [ *03_outputs 7 partitionBy: "session_date" Type Incremental Table
o 8 b Tags galeria_ga4_20250208
= *gad_events.sqlx 9 columns: require("includes/core/documentation/helpers.js").ga4Sessions sessions outputs
= gad_sessions.sq... 1? } Dependencies  ga4_pipelines_outputs_3446982
“=  gad_transaction... 12 js { I il B
) 13 const { helpers } = require("includes/core/helpers"); gad_pipelines_outputs_3446982
p [ assertions 14 const config = helpers.getConfig(); 115.ga4_events
p [ extra 15}
16
w [ *custom 17 /* incrementality */
. : . 18 pre_operations {
“= *gad_daily_session.. 19 declare date_checkpoint DATE;
“= *ga4_diagnostics.s... 2@ G )
21 set date_checkpoint = (
“= *gad_ecommerce_f... 22 ${when(incremental(),
e 23 ‘select max(session_date)+1 from ${self()} where is_final = true’,
“= *ga4_pages_report... 24 ‘select date('1970-81-01')°)} /* the default, when it's not incremental */
» [ includes 25 )i
26
“= gitignore 27 -- delete some older data, since this may be updated later by GA4
28

= LICENQE tvt

${



Google’s Pipelines

Select date range

View Item Lists Select item View item Add to cart Checkout Purchase EC Rate

2,899,144 54,153 118,067 11,193 48,296 2,040 1.48%

Source  Medium Sessions View Item List Select Item View Item Add to Cart Checkouts Purchase Preis  Revenue

google cpe adagio, Poloshir 1,442 1,734 13 12 10 16 0 2599¢ o€

google cpe LIEBESKIND, Ar. 986 1,357 7 36 2 10 1 1068. 1299 ¢€

(direct) (none) adagio, Poloshir_ 984 1.163 7 8 0 0 0 2599¢€ 0€
-

e Co m m e rce google cpc mavi, Jeans, Wa... 865 1128 9 34 5 35 3 4507 € 94.48 €
google cpc Crazy Days, Kos__ 903 1,095 18 109 8 7 2 2738¢ 5498 €
google cpc sloggi, 24/7 Cot... 926 1,092 21 25 2 3 1 1299 € 1299 €
google cpc Vera Mont, Abe... 883 1,052 20 27 0 0 0 2128.. o€

Grand total 2,319,776 2,708,013 50,498 113,864 10,864 45,657 1,951 1154.. 964186..
1-100/418739 < >

Source Medium Sessions v Pageviews Add to Cart Checkouts Transactions Revenue

google cpc 19,214 151,541 2,883 4,400 372 39,568.12 €

(direct) (none) 15,668 109,725 1,582 3,005 223 2407549 €

° google organic 12,689 79,480 1,159 1,999 144 15,540.57 €

M a r ket I ng kundenkarte newsletter 2,801 15,853 235 555 23 27648 €
guenstiger_pla psm 1,830 5426 220 306 37 3,057.63 €

{not set) (not set) 1,608 13,261 13 218 6 346.5€

kundenkarte automation 978 7,145 160 321 12 1.463.02 €

parcellab email 673 3Ns 82 124 n 1,757.19 €

Grand total 59,326 413718 6,959 11,859 905 96,418.86 €

1-100/152 >



LET'S BUILD
PIPELINES!

Dominic Herr Andreas Schiefer
herr@e-dialog.eroup schiefer@e-dialog.group
g
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GOOGLE och mehr Know-How

zu Big Query-Export &
Analytlcs 2u Bi
Conference
28.03. von 09.00 bis 12.00 Uhr

2703 = 03042025 mit Andreas Schiefer

Exportarten & Anwendungsfdlle

Enthaltene Daten & Nutzungsmaoglichkeiten
Hilfreiche Tools

Praxisibungen

Tool Training | online

-20% auf alle Tickets
mit dem Code:;:
GACon25-DS-rpasx

(Grundkenntnisse in SQL von Vorteil)

analytics-conference.net



https://www.analytics-conference.net/#workshop

